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Environmental 

In March 2020, 2 UK adventurers and a professional filmmaker will attempt to 

summit two unclimbed mountains in a remote part of Eastern Greenland. The 400-

mile journey will see them snaking through mountain ranges and passing through 

numerous crevasse fields. 

Mixing endurance and mountaineering the trio will be completely self-supported, 

pulling all their supplies in specially constructed sledges, avoiding polar bears 

and bracing the arctic climate. 

The expedition will take them 44 days to complete. 

 

 

Challenges 

As one of the most beautiful and untouched landscapes that remains 

on Earth, Greenland provides the perfect backdrop for us to tell our 

story. 

Scientific data will be collected en route to aid in an environmental 
study and a documentary will be produced covering the expedition 
and our wider campaign. The documentary will showcase the beauty 
of the arctic and give practical advice for those planning their own 
travels on how to pursue adventure with minimal environmental impact. 

The entire expedition from start to finish in the UK will be carbon 
neutral. 
 

“Climate change now represents a near-to-mid-term existential threat to human civilisation.” 

 

A 650KM EXPEDITION TO CLIMB 2 FIRST SUMMITS 

 

As well as coping with the relentless cold, the hostile environment and 

the remote location, the team will be pulling ‘pulks’ weighing up to 

100kg with all their food and equipment. Drinking water will come 

from melting ice and they will consume over 8000Kcal as they trek 

12+ hours per day. 

Polar bears will be an ongoing threat throughout the expedition and 

temperatures can reach -30C at night. The team members will 

encounter sleep deprivation, exhaustion, polar storms and sun 

exposure all without outside assistance. 

 

 

Documentary Summary 

Our story is an examination of what our team has learnt about environmentalism in planning and undertaking a big expedition; 

including what we as consumers can do to minimise our environmental impact in our daily lives before broadening in scope to 

explain our final message: 

By working with large corporations and policy makers we can achieve much more to protect our planet and fight climate 

change. Fundamental societal change is needed and it’s essential to share facts without commercial or political interest. 

As well as following our expedition and campaign the documentary will be an opportunity for various invited experts to talk 

about some of the problems we face and what they think are our best solutions. It will be filmed and produced by a professional 

filmographer, and we have partnered with a media studio to assist with the post-production and film distribution. 

 

MEET THE TEAM 

JAMES VAN DER HOORN (32) 

James is a double Guinness World Record holder, motivational speaker and 

volunteer paramedic based in Wimbledon, London. 

He has cycled the length of Europe, led an arctic expedition through Norway 
and completed the Marathon des Sables, a self-sufficient ultra-marathon 

through the Sahara Desert. He’s cycled over 300 miles in 24 hours through 
7 countries; and raised tens of thousands of pounds for charity. 

TOM REYNOLDS (31) 

Tom is an endurance record holder, pilot and educational speaker who has 
completed expeditions on five continents so far. 

Volunteering as an environmental campaigner and invited guest speaker 

Tom’s mission is to encourage young people to get outdoors, seek out their 
own adventures and learn the value of caring for our planet. 

HAMISH FROST (32) 

Hamish Frost is a multi award winning filmmaker. His images have been 
published in The Times, Men’s Journal, Sidetracked Magazine, Trail 
Magazine, Trek & Mountain and a variety of other publications 

around the world. 

Clients include Rab, Scarpa, Pertex, Jöttnar, Red Bull, Grivel, Coldhouse 
Collective, Tiso, Gore-Tex, The Ski Club of Great Britain, Cut Media, 
Women’s Health and The BMC.  

 

 

 



 

 

 

 

WORK WITH US 

We are providing a unique opportunity to become a sponsor of the Zero Impact Adventure expedition. Your 

commitment, along with helping to make this expedition possible, will provide your brand with some exciting 

and truly unique opportunities for promotion. 

By purchasing any logo sponsor location you will receive not only professional footage of your logo in action in 

Greenland but a host of other benefits, mentioned below. In working with us as a key sponsor we hope to 

provide your company with as much coverage as possible and invite any suggestions you may have for ways in 

which we can work together. 

 

 

BRANDING LOCATIONS 

KEY BENEFITS TO YOU: 

 

Learn more about the expedition and documentary: www.zeroimpactadventures.com/media-deck 

See Hamish’s previous work: Instagram: @hamishfrost || https://www.facebook.com/hamishfrostphoto/ 

 
Thank you for taking the time to read this sponsorship proposal. 

The ZIA Team 

• Company logo prominently displayed on our equipment 

• Unique media of your logo being used in the mountain ranges of Greenland taken 

by a professional photographer 

• Inclusion in our documentary as a ‘key sponsor’ 

• Combined social media following of 6500+ followers per platform (6500 on 

Instagram & 7500 on FB) 

• Inclusion in all other media as a ‘key sponsor’ 

• PR opportunities - The expedition is already receiving media interest (Lonely 

Planet/Nat Geo) and this will expand following the success of the expedition 

• Bespoke blogs and marketing campaigns as ‘brand ambassadors’ for your brand  

 

 

We still have a number of branding locations available for you to display your logo and 

association with us. (NB Multiple locations purchased receives a discount) 

 Price Notes 

Jacket:   

Chest Main £450 Primary logo position, large size 

Sleeve (per side) £250 Top of shoulder, one logo per side 

   

Equipment:   

Tent flanks (per side) £250 Extra Large logo  

Tent Doors £200 fvdfv 

Pulks (sleds) £350 Displayed on all three sleds, very large 

Sleeping bags £150 Displayed on all three sleeping bags, medium size 

   

Other:   

Your logo as flag/banner £350 To be photographed atop a never before climbed mountain 

 

 

 

KEY VIEWERSHIP PREDICTIONS 

Documentary Film: 50,000+ views (and Film Festival awards submission) 

Social Media Followers: 15,000 followers total 

Talks, adventure conferences and presentations: 15,000 audience members 

Media interest and outdoor magazine press: 20,000+ (including interest 

already from Lonely Planet, Nat Geo and Sidetracked 

Podcast Interview appearances planned: 20,000 listeners 

Other media including local and London based press: 20,000 readers 

86% of consumers agree that they have a more positive image of a company if they see 

that it is doing something to make the world a better place 

http://www.zeroimpactadventures.com/media-deck
https://www.facebook.com/hamishfrostphoto/

