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Environmental 

In March 2020, 2 UK adventurers and a professional filmmaker will attempt to 

summit two unclimbed mountains in a remote part of Eastern Greenland. The 400-

mile journey will see them snaking through mountain ranges and passing through 

numerous crevasse fields. 

Mixing endurance and mountaineering the trio will be completely self-supported, 

pulling all their supplies in specially constructed sledges, avoiding polar bears 

and bracing the arctic climate. 

The expedition will take them 44 days to complete. 

 

 

Challenges 

As one of the most beautiful and untouched landscapes that remains 

on Earth, Greenland provides the perfect backdrop for us to tell our 

story. 

Scientific data will be collected en route to aid in an environmental 
study and a documentary will be produced covering the expedition 
and our wider campaign. The documentary will showcase the beauty 
of the arctic and give practical advice for those planning their own 
travels on how to pursue adventure with minimal environmental impact. 

The entire expedition from start to finish in the UK will be carbon 
neutral. 
 

“Climate change now represents a near-to-mid-term existential threat to human civilisation.” 

 

A 650KM EXPEDITION TO CLIMB 2 FIRST SUMMITS 

 

As well as coping with the relentless cold, the hostile environment and 

the remote location, the team will be pulling ‘pulks’ weighing up to 

100kg with all their food and equipment. Drinking water will come 

from melting ice and they will consume over 8000Kcal as they trek 

12+ hours per day. 

Polar bears will be an ongoing threat throughout the expedition and 

temperatures can reach -30C at night. The team members will 

encounter sleep deprivation, exhaustion, polar storms and sun 

exposure all without outside assistance. 

 

 

Documentary Summary 

Our story is an examination of what our team has learnt about environmentalism in planning and undertaking a big expedition; 

including what we as consumers can do to minimise our environmental impact in our daily lives before broadening in scope to 

explain our final message: 

That by working with large corporations and policy makers we can achieve much more to protect our planet and fight 

climate change. Fundamental societal change is needed and it’s essential to share facts without commercial or political 

interest. 

As well as following our expedition and campaign the documentary will be an opportunity for various invited experts to talk 

about some of the problems we face and what they think are our best solutions. It will be filmed and produced by a professional 

filmographer, and we have partnered with a media studio to manage the post production work and film distribution. 

 

MEET THE TEAM 

JAMES VAN DER HOORN (32) 

James is a double Guinness World Record holder, motivational speaker and 
adventurer based in Wimbledon, London. 

He has cycled the length of Europe, led an arctic expedition through Norway 

and completed the Marathon des Sables, a self-sufficient ultra-marathon 
through the Sahara Desert. He’s cycled over 300 miles in 24 hours through 

7 countries; and raised tens of thousands of pounds for charity. 

TOM REYNOLDS (31) 

Having read Ranulph Fiennes’ autobiography at a young age it left Tom 
convinced there must be more to life and so he started chasing adventures 

at home and abroad. 

Having spent a year cycle-touring through South America, exploring caves 
throughout Europe and climbing mountains whilst raising money for charity, 

he now lives in Chamonix, France where he spends his time roaming the alps 
and walking his dog – often at the same time! 



 

 

 

 

WORK WITH US 

We can’t safely undertake an expedition of this magnitude without the use of specialist clothing and equipment. 

We are enthusiastically seeking to partner with premium suppliers like yourselves and have put together a 

package of benefits that we could offer in return for sponsorship. Most notably we are hoping to include use 

of your equipment in our documentary. We plan to release the film next summer and will be submitting it to all 

adventure and independent film festivals. 

 

WHAT MAKES US UNIQUE? 

There are several films that document expeditions and what participants have 

done to minimise their environmental impact. 

What makes us unique is the wider message that we are trying to promote: 

that whilst it is important to make lifestyle changes at home the only way we 

can keep climate change from becoming far worse is through working together. 

The changing climate is our opportunity to unite; within communities, between 

consumers & suppliers and between voters & governments. 

KEY BENEFITS TO YOU: 

 

Sponsorship in Kind: Our charity auction 

Alternatively, rather than a donation of kit for use on the expedition we would also kindly accept 

any spare or out of date stock you have that we can include in our fundraising auction. A quarter 

of the proceeds will be donated to our partner charity, CALM, and any amount exceeding our 

expedition costs will be donated in full. 

Any donations of goods that raise over £500 will also include an additional special blog post 

showcasing your support on social media and our website. 

 

OUR CHARITY PARTNER 
The Campaign Against Living Miserably (CALM) is leading a 

movement against suicide and male depression. 

CALM challenges male stereotypes and encourages positive 

behavioural change and help-seeking behaviour, using cultural 

touchpoints including sport, art, music and comedy. 

We have partnered with CALM for years, raising thousands of 

pounds so far for a cause that is very close to our hearts. After 

our expedition we will be conducting numerous talks in schools 

and community centres as CALM representatives to promote their 

message as well as mental health overall. 

  

Tom and James are two adventurers who have been leading expeditions for 10+ years. As endurance 

athletes they have broken world records together, summitted several peaks, ran across deserts and spent 

time in the arctic. They are regular motivational speakers to businesses as well as at adventure 

conferences and in schools. 

Learn more about the expedition and documentary: www.zeroimpactadventures.com/media-deck 

See Hamish’s previous work: Instagram: @hamishfrost || https://www.facebook.com/hamishfrostphoto/ 

 

Thank you for taking the time to read this sponsorship proposal. 

The ZIA Team 

HAMISH FROST (32) 

Hamish Frost is an adventure and mountain sports photographer based in 
Scotland. He thrives off working in cold, wet and challenging conditions, 
capturing images of athletes pushing their limits in harsh mountain 

environments. For the past 2 years he has been featured as one of the 
‘Outdoor Photographer’s of the Year.’  

His images have been published in The Times, Men’s Journal, 
Sidetracked Magazine, Trail Magazine, Trek & Mountain and a 

variety of other publications around the world. 

Clients include Rab, Scarpa, Pertex, Jöttnar, Red Bull, Grivel, Coldhouse 
Collective, Tiso, Gore-Tex, The Ski Club of Great Britain, Cut Media, 

Women’s Health and The BMC.  

 

 

 

• Professionally shot media of your donated equipment being used in the remote 

mountain ranges of Greenland  

• Combined social media following of 6500+ followers per platform (6500 on 

Instagram & 7500 on FB): specific ongoing posts promoting your gear 

• Inclusion in our documentary and mention during our post-exped speaking events as 

a ‘thank you to our supporters’ style message 

• PR opportunities - The expedition is already receiving media interest (Lonely 

Planet/Nat Geo) and we will grow this closer to the expedition  

• Bespoke blogs and marketing campaigns as ‘brand ambassadors’ - if you require  

• Anything else you can think of.. 

 

 

 

http://www.zeroimpactadventures.com/media-deck
https://www.facebook.com/hamishfrostphoto/

